


Celebrating the beauty, creativity,
and community of regional life in
Australia and creating an escape
from the everyday.

Country Style is Australia’s leading brand for those
who dream of living a beautiful country way of
life, whether they call the country or the city home.

Through authentic storytelling and its trademark
photography, Country Style showcases the beauty of
regional homes and gardens, luxury regional travel,
destination dining, recipes, and fashion.




Editorial Talent
and Contributors

“Country Style is a champion of regional business, restaurants, boutique
accommodation, retailers, and products. Our loyal audience believe in supporting
Australian made and trust our genuine voice and support for the bush."

KYLIE IMESON HANNAH JAMES MIA DAMINATO KATE LINCOLN
Editor Deputy Editor Creative Director Stylist

TANYA BUCHANAN
Editor-In-Chief



Reaching an audience driven by the dream of living a
beautiful regional lifestyle

DREAM RETREATERS

The highest proportion of
homeowners 74% when compared
to other ARE Media homes titles.
With average savings/investments
of 241k (24% higher than average!)

Source: Roy Morgan Single Source Australia, Dec24,

Note: total touchpoints is a duplicated number

Our audience Of OCTOBER 2024 | AUSTRALIA COAST TO COAST
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A beautiful renovation in
gional Victoria

SUPPORT LOCAL

69% prefer Australian-made 3 \ 27 vy i jouraey
= = ™ - Mathers to create a sustainable pig farm

products; 1.2x mgre likely than the PACK & GO MG BIGNELES ODETO T
average Australian to be a small ENCHANTING i’A COTTAGE GARREN SPRIN

business owner

An unlikely journey led farmer Lauren

**Ipsos Iris, 2024 (12 months average), “People Inc., Social Following as of January 2025, ~Solus subscribers as of February 2025 (last 90 days average)

‘STYLE SEEKERS

1.3x more likely than the average
Australian to intend to redecorate or
refurbish their home in the next
12 months
/2% value quality over price

INDULGE IN
EXPERIENCES

83% love to take holidays in
Australia and 47% are big spenders
with discretionary income 1.4x
more likely




AUSTRALIAM

GARDEN

FOREVER
HOME

Social: Established Families
Space: Established Home
Self: Stylish Families

darc

media

&

etter
HOmes

and Gardens

CREATIVE
HOMEMAKER

Social: Families All Ages
Space: Homes Large & Small

Self: Enthusiastic D.l.Y.ers

13.2M

MONTHLY
CROSS PLATFORM
TOUCHPOINTS

home

beautiful
HOME
CREATOR
Social: Families
Space: Suburban Home

Self: Forever Decorator

Supported by a HOMES NETWORK

COUNTRYSTYLE

DREAM
RETREATER

Social: Established Living
Space: Country, Home

Self: Lifestyle Seeker

Source: *Roy Morgan Single Source Australia, Mar25 - AP14+, **|psos iris Online Audience Measurement Service, May 2024 - April 2025, AP14+ (12 months average), “People Inc., Social Following as of April 2025, ~Solus subscribers as of February 2025 (last 90 days average)

belle

URBAN
SOPHISTICATE
Social: Singles & Couples
Space: City, Terrace
Self: Global, Designs




DIGITAL

UAs: 377, 439
PVs: 690,694

PRINT

Print Readership:

228K monthly

13 issues ayear

One shots

Custom publications

Books

(OUNTRYS,
o

COUNTRY

C(OUNTRYSTYLE SOCIAL

oninl fomes

f @ P

Followers:

Instagram: 230,315
Facebook: 626,302
Pinterest: 16,435
Combined Socials: 873,052

PeopleInc
P EO PLEIN C martha stewart 4 fuar v e Il?l?;lll!!trl,la‘:lws

DIGITAL s v FOOD&WINE
- fomes the
EXTENSION* spruce
- =" W MidwestLiving

VIA People Inc. MYDOMAINE

TRAVEL+

AWAY OF LIFE DELIVERED Partnership 6 807M Sobern Living
11 MONTHLY
over 1.365 million
MONTHLY TOTAL TOUCHPOINTS
*Ex- People Inc. . A
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Afloating
storey tiny stay

0~

with a pantry
stocked with Tim

Source: *Roy Morgan Single Source Australia, Mar25 - AP14+, **Ipsos iris Online Audience Measurement Service, May 2024 - April C U STO M P U B LI CATI O N S NeWSletter: 1 37K

2025, AP14+ (12 months average), “People Inc., Social Following as of April 2025, ~Solus subscribers as of February 2025 (last 90 CALENDAR | DIARY Solus. 1 3 7K

days average)
Note: total touchpoints is a duplicated number
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Editorial and Content Pillars

PEOPLE DECORATING HOMES and GARDENS TRAVEL

Celebrating the individuals making a difference in Expert design tips and how to create amodern Gorgeous rural and coastal houses to inspire Australia’s most amazing regional towns and
our regions. country look in every home. those who dream of living in the country. international destinations.

SUSTAINABILITY FASHION AND BEAUTY FOOD SHOPPING

Caring for the environment and connection to Country women showcase their style, plus health Celebrating home cooks and country chefs. Every Championing rural businesses and detailing where
country. and beauty tips. issue features recipes and produce. to buy beautiful products in the bush.






signature PROPERTIES AND PLATFORMS

REGIONAL TRAVEL COLOUR IN THE COUNTRY

The very best places to visit and stay
around the country, including tips and
advice on how to create your own
beautiful holiday home

September 2025

The bold, bright and beautiful ways
Australian country homeowners
decorate and use colour inside and out.

November 2025

TASMANIA SPECIAL

A dedicated special issue, with cross
platform content covering travel,
food & wine, homes & gardens, delicious
recipes made from local produce and
inspirational people stories.

August 2025

FOOD & WINE MONTH

Step inside our food and wine issue. With
a focus on the growers of world-class
produce from around Australia, and the
homes of people who love to cook.

April 2025




SPONSORSHIPS

HIGH IMPACT SPONSORSHIPS SOLUS EDM ONE SHOTS
Drive awareness and create impact by With 100% share of voice, share your Available exclusively to one sponsor,
owning an environment aligned to your brand’s story to an engaged audience or category exclusivity, supported by a
brand. Home page and section who have signed up for communications marketing campaign, appearing within
sponsorships available, with audience from the masthead. Perfect for new Are Media brands print and digital.

targeting options.

OWN AN ENVIRONMENT WITH YOUR BRAND

COUNTRYSTYLE
ezdesion. COUNTRYS] (OUNTRY

Lot Loy, Athsanns 3. Loiac iy lram ardias.

Enjoy 25-50% off furniture
and homewares” - hurry,
sale ends midnight

( 0 uju[ﬁ!;m S

product offers or competitions




CONTENT CREATION | Print

CREATE ENVIRONMENTS AND CUSTOM CONTENT

Where time stands still

KIMBERLEY
WATERFALLS

ADVERTORIAL FEATURE BESPOKE BRANDED
INTEGRATION SPONSORED CONTENT
Using your brand assets, our creative team Integrate your product into our existing relevant Integrate your products seamlessly; beautifully
will create a FPC advertorial with the design features (e.g, Homes, Garden, People, Decorating, shot and curated by our editorial team with your
elements of the magazine, aligning it closely Food, Travel, Fashion and Beauty) brand in mind

in look and feel to editorial content.




CONTENT CREATION | Print

CREATE ENVIRONMENTS AND CUSTOM CONTENT

PEOPLE GANOWINDRA NSW

FAMILY VALUES

WITH FARMING IN HIS BLOOD, DAVID REFALO OVERCAME PLENTY OF
OBSTACLES TO ACHIEVE HIS GOAL: A THRIVING RURAL BUSINESS.

WORDS ILANNAMEJAMES PHOTOGZAZHY NRIGID ARNOTT

PEOPLE STORIES

Inspirational stories of people living and working in regional Australian
communities. Authentic storytelling that captures real-life challenges and the

COVER INTEGRATION e many ways successful businesses are thriving in the bush.




CONTENT CREATION

CREATE ENVIRONMENTS AND CUSTOM CONTENT

TRAVEL STORIES JOURNEY: REGIONAL TRAVEL

Engage with Country Style’s audience who are free to spend, with content focusing on travel destinations local and overseas or regions and towns in Australia. Features go into detail
about what makes each destination a must to visit, and cover what to do, where to stay, where to eat and unique attractions.




PRODUCT INTEGRATION

PRODUCTS PLACED WITHIN CONTEXTUAL EDITORIAL ENVIRONMENTS

GUEST STAR
HOW TO DRESS YOUR BEST AS A WEDDING GUEST
ORMOTHER OF THE BRIDE.

WORDS IAXNAILIAMES PHOTOGRAPHY AV NBLLE

ON THE BLOCK
5 Ateesh andpescy
ik handbioched

com.au

TRUNK

SHOW
Onceuponatime,
this style oftimber-
framed, cancas
caxered, leather
and brass.trimmed
ik, $1199,

TG ROSEAT WAL TRACEY RS

PHOTOORAHY AB0IE MELLE

REGIONAL WEDDINGS SHOPPING




CONTENT CREATION | Digital

asmahila:

MAKE IT YOUR OWN

CREATE ENVIRONMENTS AND CUSTOM CONTENT

journey with this homestead and its
spectacular garden

Revel in rose-tinted romance with a
stay at NSW’s Mona Farm

(and take it home)
Subscribe lo Cownry D o s Subseribe Lo Country
Style and receive a In‘“l;‘ullilul(l receive a
beauliful throw from ;mm
Raine & Humble

GOLRMET (OVITRYSTYIE TASMANIA

VISUAL STORY NATIVE ARTICLE ADVERTORIAL ARTICLE

An innovative content solution to deliver immersive An article written with the client’s contextual environment An article entirely themed around client’s desired
storytelling for your brand. Bespoke through our Creative in mind. Article has the look, feel and tone of editorial, as  messaging, written by our content team in the tone of the
Studio, it features a combination of imagery and video to such, carries editorial’s authority. Reader-first approach  brand it’s housed on. Client has 100% Share of voice (SOV)

allow our audience to truly engage with your brand.

INCLUSIONS INCLUSIONS
INCLUSIONS * 5,000 PVsand 1 social post * 2,500PVs & 1 social post
* 10,000 PVs and 2 social posts * 500 words of copy + 2 x Brand mentions * 500 words of copy + 5 x brand mentions
* 9xBrand mentions seamlessly throughout * BTYB Client name at Head and Foot of article * BTYB Client name at Head and Foot of article
¢ BTYB Client name at the Head and Foot of Visual Story * 1 xInternal body copy product mention e Caninclude multiple (2) product images
*  Opportunity for multiple content sections within * No product image guarantees
EXAMPLE
EXAMPLE EXAMPLE Link
Link Link


https://www.homestolove.com.au/lifestyle/true-north-kimberley-cruise/
https://www.homestolove.com.au/decorating/diy-no-drill-blinds/
https://btyb.gourmettraveller.com.au/discovertasmania/p/

DIGITAL VERTICALS

CENTRED AROUND OUR MOST POPULAR CONTENT CATEGORIES - AVAILABLE FOR SPONSORSHIP AND AUDIENCE TARGETING

‘wmm
VT AL

& y — ‘ - | S v e R B S ,.. iy
BATHROOM & T
LAUNDRY LIVING & DINING BEDROOMS CARDENING

IF THE ENVIRONMENT DOESN’T EXIST, WE CAN CREATE IT




VIDEO PACKAGES

TIER ONE TIER TWO TIER THREE
SMART VIDEO STOP MOTION/SPANNING INSTAGRAM REELS
Tell a simple story (trending, or how to) through Compiling still images to create a simple and effective Compiling a mix of your brand’s still and video assets
an Al-generated video of your written article video asset with your brand at the forefront to build an impactful and engaging social piece
EASY EXPLAINER QUICK ENGAGEMENT INSPIRING STORYTELLING

LINK LINK



https://www.facebook.com/watch/?v=1131759038266307
https://www.instagram.com/reel/Cts8W-yt9aq/
https://www.facebook.com/watch/?v=1131759038266307
https://www.instagram.com/p/C_ci2kIy9Vf/?hl=en

SOCIAL OPPORTUNITIES

-

11 OF OUR FAVOURITE WINTER
BAKING RECIPES

<

countrystylemag
Paid partnership with harveynormanau

o o

homestolove com.au

Discover your ultimate living space

ials, this style is calm, elegant and

OzDesign.

u fle Magazi
0 Cvo\rl.ry Sty Magazine © —_—
Comments
& Liked by abarrass and others
countrystylemag It's never been easier to transform your home into a Visit Iink
luxe country escape. Merging style, comfort and impeccable 3
craftsmanship, the range of stunning pieces at 2 ar homestolove.com.au/winter-baking-recip...
evoke a charming country feel
Spot the trestle base of the elegant Australian Made Lombardozz:
Dining Table matched with button-tufted Matisse Dining Chairs, sink )
into the supple leather of the Bailey Lounge o the classic Australian [ TAP HEHE
Made Aima Collection, and embrace sweet dreams with the Australian e o N S S S
Made Forum Bedroom Suite. Discover the range at hn.com.au HOWTO CREATE COUNTRY-STYLE
CHARM WITH OLD AND NEW What do you think? v}
2 nomestolovecomau RISTYLE Py
K

Send message...

CAROUSEL STORY POST

A sponsored social format that uses a range of still A simple and effective reach driver, using created A social post on Pinterest, Facebook or Instagram
assets to showcase your brand across multiple or client assets (where relevant) — option to link enables clients to reach our engaged audience, with
frames —with a supporting caption that builds upon out to recipe/coupon; ability to boost to specific the ability to boost to reach further audiences outside
the brand story and campaign comms audiences with defined reach goals our network with the authority of our brand handle



https://www.instagram.com/p/Cu77q0iMKsZ/?img_index=4
https://www.pinterest.com.au/pin/366480488447433374/
https://www.instagram.com/s/aGlnaGxpZ2h0OjE4MzI1NjgyMzE0MDU2MDU4?igsh=ZWdqaXJ2amtvcWJt

SOLUTION-BASED CAMPAIGNS
we've loved

TOURISM TASMANIA MERRY PEOPLE

A GOURMET STILE GUIDE WK

countrystylemag
Paid partnership with merrypeople

e ¢

COUNIT OUTRISTIE TASMANTA

WE'VE FOUND THE BEST SPRING
EVENTS AND ATTRACTIONS IN
ASMANIA FOR

Plan a trip I)\ c\plnl uw the five guides below

Ranging from 1 3 gourmet foast comprizing

““‘; e

Qv

& Liked by elihodgers and others.
countrystylemag Looking for the perfect gift to pop under the
Christmas tree this year?

Made from waterpro nd hard-wearing natural rubber with an open-
rlw \] heel design, the #merrypeaple Billie Clog is the perfect everyday slip-
ravel notes on shoe. Whether you're out in the garden or out running errands,

these durable shoes are designed for comfortable all-day wear,
without compromising on style.

GETTING THERE
Fian your trip with your own wheels and got across to Tasmania cvarmight via the St of
e ohich s Saeor kI M o cole 3 Lo e o e S
there, visit rates, rental The best part? There's a colour to suit everyone and every outfit! #ad
Helboume bs th ot ecuent 01 5 I A e Ve Aoy, e
airines inclucling Rox Alrlines, Sharp Alrlines and King Isiand Alrlinas. You can also fiy
£ rom Syney. Adelede and Bisban (ith Ganta, Viron Austraka, Jestar, Gold Goast
CJststan), Canbarra (QantasLink) and Parth (Gantas. Virgin Australia)

STAY:
When plrving you i and accamumodlion, e sure.t check the uber of ght ofered at
¥ chaice. $oma accommodation options oaly offer a minimum of two Hights,

werd ke to ot . ontributicns o this quide

| Lot Ban At 1. 51 vessy, Gy bnages

VIEW HERE VIEW HERE



https://btyb.gourmettraveller.com.au/discovertasmania/p/1
https://www.instagram.com/p/ClmruXwMD99/

BIGGER INTEGRATION OPPORTUNITIES

TRAVEL
HOME TOURS FEATURES
STAYS

SCHOOLS RECIPES
EDUCATION ENTERTAINING

;i SAMPLING INTEGRATION COUNTRY CLUB
LICENSING & GIET WITH VIP EVENTS/
PARTNERSHIPS PURCHASE COMPETITIONS EXPERIENCES




FROM CONNECTION TO INTENTION

BUILDING A WAY OF LIFE FOR DREAM RETREATERS ACROSS THE FUNNEL

WIN tickets for you and a friend

From inspiration — B A

i
[l \
= |E
P o::
) 7 B 25 PRIZES w% WON!  Country Style's 2023 Christmas
X .. : ol —
e Kimberley Ultimate: 5 life- Competltlons 3 o (OUNTRYSTYIE
changing ments you won't want d Timean Ly oz
; G ot e
g Homewares to Love — o
i
;

Product Carousel

ngh Impact Display

AWARENESS CONSIDERATION INTENT & EVALUATION _ ADVOCACY

PURCHASE
T social |
S l
— Affiliate Links . arei

People Inc.
LEGENDS
__bestinshow of the .

LAND

Brand Ads

e

martha stewart

To making it happen




Editorial Calendar 2025

People. Decorating. Home & Gardens. Travel. Sustainability. Fashion & Beauty. Food. Shopping

Coastal Homes
Summer Holidays

JAN

Coastal Holidays
- airbnbs &
boutique hotels
Education — how
schools create
networks

New Year
Fresh Start

FEB

Food feature
Rowlee Wines
Next Gen
Cruise feature
Buying online
series (part 1)

The
Art Issue

MAR

Decorating
Bathrooms
Artist homes &
studios
Travel feature
Rocky
Mountaineer
Canada

Food & Wine

APR

Decorating
Kitchens
Easter lunch
table
decorating
Autumn fashion
shoot

Mother’s Day

MAY

Decorating
bedrooms &
shopping advice
Weddings
Baking

Winter Lifestyle

JUN

Decorating rugs
Slow cooking
meat & stews

Cruises to
escape winter

Moving to the
Country

JUL

Decorating
Laundries &
mudrooms
Education:
regional school
feature

Tasmania Special

AUG

Decorating
Bathrooms
Tasmanian
travel
Tasmania
winemakers

Regional Travel

SEP

Father’s Day
Decorating: one
sofa x 4 ways
Cover
integration
with Aus Pork
Stays

Country Style

One-shot

Dream Gardens
On sale: 18 Sept 2025

Spring is in the air

Weddings

OCT

Decorating
florals,
wallpaper,
fabrics,
cushions
Weddings

Colour in the Country
Sustainability

NOV

Decorating using
colour at home
paint, wallpaper
Passive house
Alternatives to
gas and
engineered
stone

Country Christmas

XMAS

Christmas gift
guide (shoot)
Regional
shopping
round-up
Luxury Airbnb
stays
Decorating

Celebrate
Entertaining

DEC

Decorating
tabletops, place
settings
Best Australian
sparkling
Regional
shopping local
produce

dIc

media



WHERE CONNECTION
ignites intention

Anna Quinn

National Director of Sales
Anna.Quinn@aremedia.com.au

Jimmy Kerr
Head of Sales - NSW
Jimmy.Kerr@aremedia.com.au

Nisar Malik
Head of Sales - VIC
Nisar.Malik@aremedia.com.au

Judy Taylor
Head of Sales — QLD, SA, WA
Judy.Taylor@aremedia.com.au

Michelle O’Hanlon

Commercial Brand Manager
Michelle.Ohanlon@aremedia.com.au
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